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how to do it. Delivering a fresh perspective, Yohns What Great Brands Do teaches an innovative brand-as-business strategy that enhances brand
identity while boosting profit margins, improving company culture, and creating stronger stakeholder relationships. Drawing from twenty-five
years of consulting work with such top brands as Frito-Lay, Sony, Nautica, and Burger King, Yohn explains key principles of her brand-as-business
strategy. Reveals the seven key principles that the worlds best brands consistently implementPresents case studies that explore the brand building
successes and failures of companies of all sizes including IBM, Lululemon, Chipotle Mexican Grill, and other remarkable brandsProvides tools and
strategies that organizations can start using right awayFilled with targeted guidance for CEOs, COOs, entrepreneurs, and other organization
leaders, What Great Brands Do is an essential blueprint for launching any brand to meteoric heights. This item ships from multiple locations. Your
book may arrive from Roseburg,OR, La Vergne,TN. Hardcover.
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