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Indiana University Press. Paperback. Condition: New. 240 pages. Dimensions: 9.1in. x 6.1in. x 0.6in.A follow-up to Grant McCrackens groundbreaking
Culture and Consumption, this new book trades the usual platitudes about the consumer society for a more detailed, exacting anthropological
treatment. Each section of the book pairs a brief essay with an academic article. The essay is designed for a quick, provocative glimpse of the topic;
the article provides a deeper anthropological treatment. The book opens with a broadside against the now thoroughly conventionalized attack on
the consumer culture. Essays follow on homes, cars, people, and social mobility; celebrities, consumerism, and self-invention; museums and the
power of objects; the anthropology of advertising; and marketing, meaning management, and value. Like McCrackens previous volume, this new
book is an engaging, informative, and eye-opening foray into modern consumer culture. This item ships from multiple locations. Your book may
arrive from Roseburg,OR, La Vergne,TN. Paperback.
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Auzou. Paperback. Book Condition: New. Eleonore Thuillier (illustrator). Paperback. 32 pages. Dimensions: 8.2in. x 8.2in. x 0.3in.Mr.
Wolf is in a very bad mood. This morning, he does not like his color anymore!He really wants...
R ead  Bo o k »R ead  Bo o k »

L etters to  Gran t Vo lu me 2:  Vo lu me 2 A d d resses a Kaleid o sco p e o f  Sto ries Th at P rimari ly ,  Bu t N o t Exclu siv ely ,L etters to  Gran t Vo lu me 2:  Vo lu me 2 A d d resses a Kaleid o sco p e o f  Sto ries Th at P rimari ly ,  Bu t N o t Exclu siv ely ,
Occu rred  in  th e U n ited  States.  It  d eOccu rred  in  th e U n ited  States.  It  d e
Createspace, United States, 2013. Paperback. Book Condition: New. 216 x 140 mm. Language: English . Brand New Book ***** Print on
Demand *****.Volume 2 addresses a kaleidoscope of stories that primarily, but not exclusively, occurred...
R ead  Bo o k »R ead  Bo o k »

Kin d le Fire Tip s A n d  Tricks H o w  To  U n lo ck Th e Tru e P o w er In sid e Y o u r Kin d le FireKin d le Fire Tip s A n d  Tricks H o w  To  U n lo ck Th e Tru e P o w er In sid e Y o u r Kin d le Fire
CreateSpace Independent Publishing Platform. Paperback. Book Condition: New. This item is printed on demand. Paperback. 52
pages. Dimensions: 9.0in. x 6.0in. x 0.1in.Still finding it getting your way around your Kindle Fire Wish you had...
R ead  Bo o k »R ead  Bo o k »
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Th is Great Gen iu s.  A ge 7 8  9  10 Y ear- Old s.  [ U s En glish ]Th is Great Gen iu s.  A ge 7 8  9  10 Y ear- Old s.  [ U s En glish ]
Createspace, United States, 2013. Paperback. Book Condition: New. 254 x 178 mm. Language: English . Brand New Book ***** Print on
Demand *****.ABOUT SMART READS for Kids . Love Art, Love Learning Welcome. Designed to...
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Madelyn D R Books. Paperback. Book Condition: New. Paperback. 106 pages. Dimensions: 9.0in. x 6.0in. x 0.3in.This book is about my
cousin, Billy a guy who taught me a lot over the years and who...
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