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John Wiley & Sons Inc. Paperback. Book Condition: new. BRAND NEW, Branding For Dummies (2nd

Learato: =~ g § Revised edition), Bill Chiaravalle, Barbara Findlay Schenck, Discover how brands are created,
.;}:;;mm.,._ ' managed, differentiated, leveraged, and licensed Whether your business is large or small, global or
ot ealogaa cotorners ' local, this new edition of Branding For Dummies gives you the nuts and bolts to create, improve,
Mg et s e

and maintain a successful brand. It'll help you define your company's mission, the benefits and
e features of your products or services, what your customers and prospects already think of your

brand, what qualities you want them to associate with your company, and so much more. Packed
with plain-English advice and step-by-step instructions, Branding For Dummies covers assembling a
top-notch branding team, positioning your brand, handling advertising and promotions, avoiding
DOWNLOAD e blunders, and' keeping your brand viable, visible, and healthy. Whether youjre looking to develop a

logo and tagline, manage and protect your brand, launch a brand marketing plan, fix a broken
brand, make customers loyal brand champions or anything in between Branding For Dummies
makes it fast and easy. * Includes tips and cautionary advice on social media and its impact on
personal and business branding programs * Covers balancing personal and business...
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Reviews

This publication is definitely not effortless to get started on studying but extremely enjoyable to see. | was able to comprehended almost everything using
this created e pdf. | am pleased to let you know that here is the finest publication i have go through in my very own lifestyle and could be he very best pdf
for ever.

-- Prof. Juliana Langosh DVM

It in one of my personal favorite publication. Indeed, it is actually perform, still an amazing and interesting literature. Its been printed in an exceptionally
easy way which is merely soon after i finished reading this book where really altered me, change the way i believe.
-- Neal Homenick IV
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